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Introducing

HSBC Consumption Fund

(Thematic - An open ended equity scheme following consumption theme)

NFO Start Date: 10 August 2023
NFO End Date: 24 August 2023
Reopening Date: 7 Sep 2023

India is broadly where China was in CY06. Since then, China has seen an explosion in consumption
spends across categories and we believe that India will follow a similar path. India is favorably
positioned due to its demographics, formalisation of economy, increased women participation in
workforce, etc. Aspirational Indians are more tech savvy and influenced by social media and ready
to spend now than later through use of credit. We are witnessing consumption shifting from
unorganised to organised, premium categories and consumer behavior moving towards buying
everything anywhere. This should drive strong consumption spends in the coming decade. HSBC
India Consumption fund will aim to capture this strong underlying growth trends in the country.

HSBC Consumption Fund with a minimum 80% weight in consumption and up to 20% outside
consumption theme across sectors, offers high growth and consistency.



Grow consistently with HSBC Consumption Fund

Consumption High Growth
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e HSBC
Consumption Fund

The Fund can generate
long-term capital
growth from an actively
managed portfolio of
companies engaged in
or expected to benefit
from consumption.

Penetration,
premiumisation and
shift from
unorganised to
organised driving
consumption.
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The fund with a
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in consumption and up

to 20% outside

consumption theme
across sectors, offer
high growth and
consistency.

Drivers of Consumption
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Source — HSBC Mutual Fund, Bloomberg, BCG X Rai 2022, For illustration purpose only.




Penetration, Premiumisation and shift from Unorganised to
Organised driving consumption
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Focus of HSBC Consumption Fund

HSBC Consumption Fund will explore right opportunities arising out of broader trends/themes such as
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Unorganised to Penetration Emerging Premiumisation Digitisation
Organised shift led growth categories

¢ The fund is an actively managed portfolio of companies engaged in consumption and consumption related theme.

e The fund will have a portfolio with a minimum 80% weight in consumption and up to 20% outside consumption
theme across sectors.

Access multiple benefits with the HSBC Consumption Fund

Source: Spark capital research, Bloomberg, Data as on 30 June 2023, 2% of people that own Passenger vehicles per 1000 persons in India. For illustration purpose only.



Investment Strategy - HSBC Consumption Fund (HCOF)

Actively managed
portfolio of
companies which will
benefit from the
consumption trend in
India

Minimum 80% of the
portfolio will invest in
sectors as per
Consumption theme

Flexibility for

balance 20%

To gain from favorable
market trend, the fund
has the flexibility to
invest up to 20%
outside consumption
theme across sectors

For e.g. select
companies from
Financial Services and

' Macroeconomic factors

Opportunities in
industry/theme

Investments will be
pursued in sectors

' engaged in or expected

to benefit from
consumption based on
the Investment Team's
analysis of drivers of

© growth of these sectors !

Bottom Up

Approach

. Key to identifying Small

and Mid Cap winners

© Focus on fundamentals
- of the business, industry

structure & relative
business strength
amongst peers

Also focus on Quality
of the management,
sensitivity to economic

Bank which WiI_I ‘ factors, financial
. enable consumption | ‘ ' strength of the company
e : Top-Down __» andthe key earnings
» ‘ » )
! ‘ Approach ! drivers

Minimum defined
weight of 80% to

Consumption theme

Fund to gain from consistent allocation of 80% to pure consumption theme

Opportunity across sizes - LEAP

Large Cap * Well established businesses
e Mature players with long track record
Leader _ e Higher liquidity
Top 100 companies e Stable earnings growth and less volatile
Mid Cap * Potential Large Caps
E ) Asoi ¢ Proven track record with higher growth prospects
merging Aspirants e Comparatively higher volatility versus Large Caps
1015t to 250" companies e Potential valuation multiple re-rating candidates
Small Cap ¢ Niche and emerging businesses
P ¢ High potential for growth
earls ¢ Relatively more volatile and less liquidity
251t company and beyond e Higher research arbitrage
Consumption index 16 14.0 147

has potential to
perform consistently
across investment
horizons

3 Years 5 Years 10 Years
W Nifty 50 TRI

M Nifty India Consumption Index TRI

Source: MFI'ICRA, NSE, Daily rolling returns for respective periods using index values since Jun "13 till Jun ‘23, Data as on 30 June 2023, Compounded Annual
Growth Rates (CAGR), Past performance may or may not be sustained in the future.



Grow consistently with HSBC Consumption Fund

HSBC Consumption Fund with a minimum 80% weight in consumption index and up to 20% outside its benchmark
where key consumption enablers will be in focus can offer high growth and consistency over a long term.

Investment Objective

The investment objective of the Fund is to generate long-term capital growth from an actively managed portfolio of
equity and equity related securities of companies engaged in or expected to benefit from consumption and
consumption related activities. However, there can be no assurance or guarantee that the investment objective of
the scheme will be achieved.

Nifty India Consumption Index TRI Gautam Bhupal & Sonal Gupta (For overseas investments)

Reach us 1800 200 2434 Follow us on () @ o Q

www.assetmanagement.hsbc.co.in

PRODUCT LABELLING

*Riskometer of the Scheme Riskometer of the Benchmark

HSBC Consumption Fund (Thematic - An open ended equity
scheme following consumption theme)

This product is suitable for investors who are seeking*:
e To create wealth over long-term

* |nvestment predominantly in equity and equity related
securities of companies engaged in or expected to benefit
from consumption and consumption related activities

*Investors should consult their financial advisers if in doubt

about whether the product is suitable for them.

(Benchmark: Nifty India Consumption Index TRI

Investors understand that their principal
will be at Very High risk

Product labelling assigned during the NFO is based on internal assessment of the scheme characteristics or model portfolio and the same may vary post
NFO when the actual investments are made.

Source - HSBC Mutual Fund, ICRA MFI, Data as on 30 June ‘23, Refer to the SID of HSBC Consumption Fund for more details

Disclaimer: HSBC Asset Management

This document has been prepared by HSBC Asset Management (India) Private Limited (HSBC) for information purposes only with an intent to provide market overview and
should not be construed as an offer or solicitation of an offer for purchase of any of the funds of HSBC Mutual Fund. All information contained in this document (including
that sourced from third parties), is obtained from sources, which HSBC/ third party, believes to be reliable but which it has not been independently verified by HSBC/ the
third party. Further, HSBC/ the third party makes no guarantee, representation or warranty and accepts no responsibility or liability as to the accuracy or completeness of
such information. The information and opinions contained within the document are based upon publicly available information and rates of taxation applicable at the time of
publication, which are subject to change from time to time. Expressions of opinion are those of HSBC only and are subject to change without any prior intimation or notice.
It does not have regard to specific investment objectives, financial situation and the particular needs of any specific person who may receive this document. Investors
should seek financial advice regarding the appropriateness of investing in any securities or investment strategies that may have been discussed or recommended in this
report and should understand that the views regarding future prospects may or may not be realized. Neither this document nor the units of HSBC Mutual Fund have been
registered in any jurisdiction. The distribution of this document in certain jurisdictions may be restricted or totally prohibited and accordingly, persons who come into
possession of this document are required to inform themselves about, and to observe, any such restrictions.

This document is intended only for those who access it from within India and approved for distribution in Indian jurisdiction only. Distribution of this document to anyone
(including investors, prospective investors or distributors) who are located outside India or foreign nationals residing in India, is strictly prohibited. Neither this document nor
the units of HSBC Mutual Fund have been registered under Securities law/Regulations in any foreign jurisdiction. The distribution of this document in certain jurisdictions
may be unlawful or restricted or totally prohibited and accordingly, persons who come into possession of this document are required to inform themselves about, and to
observe, any such restrictions. If any person chooses to access this document from a jurisdiction other than India, then such person do so at his/her own risk and HSBC
and its group companies will not be liable for any breach of local law or regulation that such person commits as a result of doing so.

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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