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 Elite >Rs 2 mn

 Affluent >Rs 1-2 mn

 Aspirers >Rs 0.5-1 mn

 Next Billion >Rs 1.5-5 mn

 Strugglers <Rs 1.5 mn

3 mn

(1%)

13 mn

(5%)

35 mn

(15%)

108 mn

(45%)

10 mn

(3%)

26 mn

(9%)

23 mn

(7%)

56 mn

(16%)

79 mn

(34%
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Category Expansion Newer Disruption Categories
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Category AUM as on the last day of the Quarter Average AUM for the Quarter

Income 2,199,929 2,215,509

Equity (other than ELSS) 4,691,534 4,490,185

Liquid 1,771,346 1,699,598

Gilt 22,525 22,877

Equity ELSS 347,711 329,632

Fund of Funds investing overseas 33,854 34,822

Total 9,066,899 8,792,624

Fund of Funds investing Domestic 13,109 12,884

Asset class wise disclosure of AUM & AAUM (Rs. in Lakhs)

GEOGRAPHICAL SPREAD % of Total AUM as on the last day of the Quarter

Top 5 Cities 79%

Next 10 Cities 13%

Next 20 Cities 5%

Next 75 Cities 3%

Others 0%

Total 100%

Disclosure of percentage of AUM by geography
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