


PUBLIC

•

•

•

•

•

•



PUBLIC

 Elite >Rs 2 mn

 Affluent >Rs 1-2 mn

 Aspirers >Rs 0.5-1 mn

 Next Billion >Rs 1.5-5 mn

 Strugglers <Rs 1.5 mn

3 mn

(1%)

13 mn

(5%)

35 mn

(15%)

108 mn

(45%)

10 mn

(3%)

26 mn

(9%)
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(7%)

56 mn

(16%)

79 mn

(34%
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Category Expansion Newer Disruption Categories



PUBLIC



PUBLIC



PUBLIC



PUBLIC



PUBLIC



PUBLIC



PUBLIC

1.4%

3.7%

7.3%

4.0%

5.5%

0.0%

1.0%

2.0%

3.0%

4.0%

5.0%

6.0%

7.0%

8.0%

FY
9

1

FY
9

2

FY
9

3

FY
9

4

FY
9

5

FY
9

6

FY
9

7

FY
9

8

FY
9

9

FY
0

0

FY
0

1

FY
0

2

FY
0

3

FY
0

4

FY
0

5

FY
0

6

FY
0

7

FY
0

8

FY
0

9

FY
1

0

FY
1

1

FY
1

2

FY
1

3

FY
1

4

FY
1

5

FY
1

6

FY
1

7

FY
1

8

FY
1

9

FY
2

0

FY
2

1

FY
2

2

Corporate profit to GDP (%)

•

•

•

•

•



PUBLIC



PUBLIC



PUBLIC



PUBLIC

•

•

•



PUBLIC


	Slide 1
	Slide 2: India at an Inflection point
	Slide 3: Why India can replicate China success story
	Slide 4: India consumption story: Change in behaviour / spending pattern 
	Slide 5: India consumption story: Ease of access to credit
	Slide 6: Drivers of future spend
	Slide 7: Asian Paints – Penetration illustration
	Slide 8: Titan industries – Unorganised to organised illustration
	Slide 9: Page industries – Premiumisation illustration
	Slide 10: Consumption theme is a sizeable part of portfolio universe
	Slide 11: Why equity and consumption theme now - strong earnings expectations
	Slide 12: Bringing performance consistency with Consumption funds
	Slide 13: Presenting: HSBC Consumption Fund
	Slide 14: Investment Strategy
	Slide 15: Summary: Advantage Consumption Fund
	Slide 16: Disclaimer

