
Shifting consumer
preferences will lead to 

growth of many
sectors in India
As income level rises, consumption patterns 
undergo a transformation as consumer 
preference changes from basic needs to 
premiumisation.

This could lead to new trends and 
opportunities in the consumption sector. If 
we observe closely, rising income level has 
triggered an evolving consumption trend 
which could boost growth of various sectors 
and sub-sectors.

In the FMCG
sector, rising income levels and changing consumer 
preferences are driving the demand for premium 
products. This trend is particularly evident in the shift 
from traditional products such as bar soaps and powder 
detergents to premium options like liquid body washes 
and liquid detergents.

In the Consumer Durables 
sector, the consumption boom has led to an increase in 
the adoption of products like Washing Machines and Air 
Conditioners. Low penetration levels of Washing Machine 
& Air Conditioner at around 10 & 7 percent respectively 
presents further scope for growth in this segment.

The Telecommunication sector is 
witnessing significant growth with the 
rapid adoption of smartphones and the 
advancement of mobile network 
technologies. Consumers are upgrading 
from feature phones to smartphones, 
enabling them to access a wide range of 
services and stay connected. The 
transition from 2G to 3G, 4G, and the 
ongoing deployment of 5G networks 
further fuel this growth.

Consumer services, such as Travel and 
Hospitality, are benefitting from the 
consumption boom as individuals have 
more disposable income for leisure 
activities and better lifestyle choices. 
There is a visible shift from train travel to 
air travel, indicating a preference for 
faster and more convenient modes of 
transportation.

The Automobile and Auto Components
industry is experiencing a surge in demand as consumers 
have the financial means to invest in vehicles. The 
preference for automatic gear transmission and the 
inclusion of advanced infotainment systems with 
connected car features are driving the market towards 
more technologically advanced vehicles.

Demand for better Technology is 
driving consumers to purchase latest 
electronic devices like earphones, watches 
and other smart accessories. Consumers 
are increasingly investing in cool gadgets 
such as headphones, chargers, speakers 
and many more electrical products.  

The Textiles industry is benefiting from 
the consumers having the means to 
purchase a wider range of clothing and 
textiles. Additionally, changing fashion 
preferences and the desire for trendy and 
premium products are driving growth in 
this sector.

Here’s how -

The Media, Entertainment & Publication sector is 
experiencing increased spending on entertainment options. 
Consumers are allocating more funds towards movies, 
concerts, sporting events, and other recreational activities, 
contributing to the growth of this sector.

Want to benefit by investing in sectors that could lead India to become a 
consumption powerhouse?

Aim to invest in consumption focused thematic Mutual Funds today.

Mutual fund investments are subject to market risks, read all scheme related documents carefully.
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An Investor Education & Awareness Initiative
Investors should deal only with Registered Mutual Funds, to be verified on SEBI website under Intermediaries/Market Infrastructure Institutions. Refer to www.assetmanagement.hsbc.co.in for details on completing a 
one-time KYC (Know Your Customer) process, change of details like address, phone number etc. and change of bank details, etc. For complaints redressal, either visit www.assetmanagement.hsbc.co.in or SEBI’s website 
www.scores.gov.in . Investors may refer to the section on ‘Investor Education’ on the website of Mutual Fund for the details on all ‘Investor Education’ on the website of Mutual Fund for the details on all ‘Investor Education 
and Awareness Initiatives’ undertaken by AMC

Disclaimer: This document has been prepared by HSBC Asset Management (India) Private Limited for information purposes only and should not be construed as i) an o�er or recommendation to buy or sell securities 
referred to herein or any of the funds of HSBC Mutual Fund: or ii) an investment research or investment advice. Investors should seek personal and independent advice regarding the appropriateness of investing in any of 
the funds, securities, other investment or investment strategies that may have been discussed or referred herein and should understand that the views regarding future prospects may or may not be realized. 

This document has been prepared by HSBC Asset Management (India) Private Limited (AMIN) for information purposes only with an intent to provide market overview and should not be construed as an o�er or solicitation 
of an o�er for purchase of any of the funds of HSBC Mutual Fund. All information contained in this document (including that sourced from third parties), is obtained from sources, which AMIN/ third party, believes to be 
reliable but which it has not been independently verified by AMIN/ the third party. Further, AMIN/ the third party makes no guarantee, representation or warranty and accepts no responsibility or liability as to the accuracy 
or completeness of such information. The information and opinions contained within the document are based upon publicly available information and rates of taxation applicable at the time of publication, which are subject 
to change from time to time. Expressions of opinion are those of AMIN only and are subject to change without any prior intimation or notice. It does not have regard to specific investment objectives, financial situation 
and the particular needs of any specific person who may receive this document. Investors should seek financial advice regarding the appropriateness of investing in any securities or investment strategies that may have 
been discussed or recommended in this report and should understand that the views regarding future prospects may or may not be realized. Neither this document nor the units of HSBC Mutual Fund have been registered 
in any jurisdiction. The distribution of this document in certain jurisdictions may be restricted or totally prohibited and accordingly, persons who come into possession of this document are required to inform themselves 
about, and to observe, any such restrictions.
This document is intended only for those who access it from within India and approved for distribution in Indian jurisdiction only. Distribution of this document to anyone (including investors, prospective investors or 
distributors) who are located outside India or foreign nationals residing in India, is strictly prohibited. Neither this document nor the units of HSBC Mutual Fund have been registered under Securities law/Regulations in 
any foreign jurisdiction. The distribution of this document in certain jurisdictions may be unlawful or restricted or totally prohibited and accordingly, persons who come into possession of this document are required to 
inform themselves about, and to observe, any such restrictions. If any person chooses to access this document from a jurisdiction other than India, then such person do so at his/her own risk and HSBC and its group 
companies will not be liable for any breach of local law or regulation that such person commits as a result of doing so.

India map used here is just for illustration purpose only.


